Marketing in the time of Covid-19

The amount of effort needed for a marketing strategy depends on how Covid-19 affects demand in the industry

Businesses that need to address Covid-19 concerns

* Doctors » Cleaning contractors ¢ Real estate e Enrichment & e Dormitories
developers tuition centres & hostels
» Accountants & corporate o Multimedia e Construction * F&B establishments ° Golf &
secretary companies design agencies o Facilities with no online country clubs
: delivery platforms : :
* Hair salons ) management ; e Limousine
* Marketing & ) o Architects e Home furniture services
* Aircon contractors advertising agencies 8 e Retail shops with e Money
e Landscaping no e-commerce changer
e Pet supplies » Pest control e Automobiles e Travel
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* Property agencies e Corporate » Hospitality
) training .« |nvestment
* Lawyers JliGLeEnsl » Maid agencies « Spas &
* Carservicing « Software, app development, web * Publishing firms massage parlours
e Handyman services designers, full stack engineers depending on advertising
Businesses that see rise in demand due to Covid-19
* Dried food, noodles, rice e Food delivery apps e Supermarkets ¢ F&B establishments e Disinfecting services
i i with delivery apps  + g.commerce retailers
* Online groceries
« Delivery & courier services * PPE equipment, facemask * Personal + Health supplements
. . Insurance * Logistics services
» Baking & cooking needs companies
AMOUNT OF MARKETING EFFORTS REQUIRED
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° Hand * Air ventilators * UV box sanitisers * Personal
sanitisers « Other non-essential FMCG products such as cleaning products development courses
¢ Streaming networks

* E-commerce platforms (for example, Taobao, Ezbuy, Shopee, Lazada) » Poultry, meat, seafood produce

Note: List is not exhaustive Source: Jack and Chaz




