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You want to have as many
touch points as possible.

If you do one thing for your
customer, you're dispensable.
But if you do 10 things for
them, you're not.’

Ll
LJ
..
.‘
..
o _o°
L] L]
°®

L]
LJ
L]
%

o
(Y]

Tapping the '

- Goldbell chief
operating officer
Alex Chua

‘Our developments will
demonstrate our attention
to detail in anticipating
customers’ needs and
best-in-class standards.’

- GuocoLand CEO
Raymond Choong

'MCC Land has its own
construction expertise and it
can leverage on this combined
service strategy to achieve
better control of design, quality
and project management.’

- Tan Zhiyong, MCC Land
managing director

‘Singapore, and to a growing
extent, Indonesia, are important
foreign markets due to various
reasons, with geographical
proximity and cultural affinity
being the predominant ones.’

— Kok Tuck Cheong,
managing director of E&O

Asean connection

‘We are in a fortunate
position where we have
planted our seeds in a

"‘When you do things with us,

you implicitly have trust in ‘Core values can be printed
OCBC, you know you're parking
number of markets where a lot of information with us.
we see long-term potential.’
- FCL chief executive

and pasted on the wall but
if they are not connected
with the people, they mean
nothing... it must be
translated into activities,
the conduct of our business,
recognition and so on.’

So the human element
continues to be important.”
- OCBC CEO Samuel Tsien

Panote Sirivadhanabhakdi

- Ismail Gafoor,
PropNex CEO

‘We aim to be at the forefront of
providing insightful and valuable
services on cutting-edge issues
like artificial intelligence, big data,
blockchain, cloud computing
and robotics.’

- Philip Yuen, CEO of
Deloitte Southeast Asia
and Deloitte Singapore

‘Our consultants are helping clients

in Asean transform in the midst of
disruption by providing perspectives
On amazing user experiences
alongside effective business strategies

and emerging technologies.’

‘We hope that we can
provide a platform for
residents in the same
estate to communicate

more, thereby
strengthening the sense
- Sundara Raj, CEO and of Community’
markets leader of PwC's South East ’
Asian consulting services

- Li Jun, Qingjian Realty
executive director




