CLUB MED BINTAN RELAUNCHED

Earlier in April, after almost six
months of ground work, the
premium all-inclusive resort, Club
Med Bintan has added entire new
experiences to its already well-
stocked facility, including golfing at
the nearby Ria Bintan Golf Club.

Apart from upgrades to the main
bar and lounge, now offering ambient
mood lighting for both day and night,
the main pool, lobby and reception
area have also taken a new sheen.

But the key difference is its
attention towards the concept of
“Wellness”.

With a holistic approach to living
with upgraded Zen area and fitness
spaces, guests can now enjoy the best
that Club Med has to offer and return
even healthier and stronger than
before.

“Drawing on the changing travel
habits and interests of holiday
goers, Club Med, the pioneer of the
Premium All-inclusive Package, will
be offering guests a curated wellness
experience at Club Med Bintan
Island,” said Xavier Desaulles, Club

Med’s South East Asia Pacific CEO.
One may begin the day with a
sunrise yoga session, enjoy the
plethora of water and land sporting
activities including a new flying
trapeze at twilight, or further release
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tensed muscles with a pilates session.

The Asmara Spa is a destination
in itself set against a wooded hill top
that offers quiet relaxation, especially
when partaking in a traditional
Indonesian massage in one of its
private spa suites overlooking the
sea.

To further enrich the body, enjoy
fresh, cold pressed juices by the
beach bar with healthy meal options
at The Waterfall and The Terrasse
restaurants.

As Desaulles further explained:
“The new ‘Must-try Experiences’ are
designed to refresh one’s mental,
physical and spiritual health in fun
and dynamic ways, and guests can
participate in the newly-introduced
activities with their loved ones
to create unforgettable family
moments.”

WORLD’S BEST REGIONAL AIRLINES

For the third time in four years,
Bangkok Airways has won the twin
awards, “World’s Best Regional
Airline” and “Best Regional Airline in
Asia” from the reputable SKYTRAX
World Airline awards.

This year’s win at the Paris Air
Show on June 20 cements the
boutique carrier as a longstanding
front-runner in the business,
servicing its 26 destinations more
than 12 countries and more than 68
routes with quality delivery.

Puttipong Prasarttong-Osoth,
president of Bangkok Airways, said
during the ceremony: “This is truly
considered as the most precious
award in the aviation industry.

“Wining two awards for the
third time has fully manifested our
continuous commitment to strive for
excellence in airline services.

“These achievements would not
be possible without the dedication of
our staff to excel in a complete airline
services.”
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FOOTJOY D.N.A HELIX

A new version of the popular D.N.A
golf shoes will be available from
Sept 1 at all major golf retail outlets.

Featuring a wider platform and
lightweight construction, its new
NitroThin 3.0 TPU (thermoplastic
polyurethane) outsole is reportedly
38 per cent more stable than its
predecessor and 23 per cent lighter.

Achieved by increasing the width
between cleat receptacles in the heel
by 13 per cent, a new fit-bed was
also developed with more lateral
stability that integrates a 3D
FoamCollar to lock the wearer’s
foot in place.

Timothy Yoong, regional
brand manager of FJ, explained:
“With the input and feedback from
PGA Tour pros that had used the
first generation DNA, the new re-
engineered DNA Helix is now better

in every sense of the word. Better
grip, better performance, better in-
shoe comfort and at a much lighter
weight.”

Pricing: $330 (Laced) / $360 (BOA
Closure System)

THE EARTH'’S FIRST SOFT DRINK

For more than 150 years, French
natural sparkling mineral water
brand, Perrier, has quenched thirsty
souls around the world.

A natural alternative to carbonated
soft drinks and much more than
sparkling water, this 100 per cent
natural liquid has low mineral
content with no sugar and is calorie-
free.

Intense sparking bubbles
comprising 7 grams of CO2 make
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it a distinctive refreshment that
provides great satisfaction when
thirsty and is a popular choice for
mixologists for more than 70 years
due to its uniquely refreshing taste
that preserves and complements
that of spirits for the creation of such
classics as the Whisper, Gin Fizz, The
Collins Cocktails and Mojito.

Available in all major supermarkets
and four flavours — Natural, Lemon,
Lime and Pink Grapefruit.



