
What shoppers want

Source: Knight Frank Retailers’ Sentiment Survey 2019

Allows the patrons to create their
own customised products

Pop-up and/or Flash sale events

In-store Cafe

Showrooming

Extensive A&Ps-in-store (eg. guest 
appearance, events & functions)

Community spaces and/or spaces
for social interaction

Interactive in-store classes that allows
patrons to use retailed products

Augmented Reality (AR) and
Virtual Reality (VR)

Interactive In-Store Games

Others
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