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To say that Singapore’s top corporate golf
series is closely contested is a gross under-
statement.

After two rounds played of the 2016 Busi-
ness Times Corporate Golf League, only
two points separate the top three teams.
And the fifth place team is just nine points
adrift.

Edge Golf sits at the top of the pecking or-
der with a third of the series complete.

They sit at a total of 219 points after games
at Tanah Merah Country Club’s Tampines
Course, and Raffles Country Club’s Lake
Course.

Team scores are calculated from the best
three scores of four-golfer teams from each
round, and are cumulative through the se-
ries. Team Emerio, a stalwart presence of
the League, is a hair’s breadth behind at 218.

And last year’s champions, Boustead sit
just a further point behind in third.

“Being champions hasn’t changed our at-
titude and approach,” says Adrian Chu, sen-
ior vice-president of business development)
at Boustead Singapore Limited, and captain
of their golf team, who is also sticking with
the formula that saw them hoisting the tro-
phy in 2015.

“Our strategy is still to field our play-
ers who are most familiar with the course
played that week.”

But much can also be said for the positive
approach Boustead’s adopted.

“We enjoy each other’s company and got

Al-Muttaqin Mosque, which is located the
Ang Mo Kio GRC, will be organising its Char-
ity Golf Tournament on Aug 31 at noon.

The mosque, built in 1980, was estab-
lished with the mission to cater for the reli-
gious needs of the community and provides
other social services.

It recently embarked on an upgrading
project, costing about $3.5 million.
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a good team culture going on,” Chu further
provided.

This is the seventh year that the Business
Times Corporate Golf League is held, and
with presenting sponsors Audi, main spon-
sors Banyan Tree Hotels & Resorts in sup-
port, the series is stronger than ever.

Twenty-two teams are participating in
this year’s championship, with eight play-
ing on a social platform.

The League continues to be a popular
place where C-level golfers can have fun
and compete at the same time.

“Aside from the tremendous media expo-
sure, courtesy of BT and SPH, we are also
able to network and invite some of our cli-
ents to join us in the league,” Boustead’s
Chu admits.

“It’s the best combination of business and
pleasure put together.”

While the benefit of being able to nurture
relationships with colleagues and partners
through the enjoyment of golf remains the
bedrock of the League, the spirit of compe-
tition remains high among the teams.

“The league is extremely challenging
this year,” Chu adds. “You can see that the
spread among the top teams is by mere sin-
gle digits. I hope that we can maintain the
momentum and finish in the top three by
the end of the tournament.”

With Boustead’s championship-proven
strategy and the commitment from all in the
team, we won’t rule that out for sure.

The funds raised through the Charity Golf
will go towards this project.

Among the hole-in-one prizes are a Hyun-
dai Santa Fe, sponsored by Komoco Mo-
tors, and a $30,000 bathroom makeover by
W.Atelier.

For inquiries, call Madam Hazrina Mo-
hamed at 6454-7472 or e-mail rina@almut-
tagin.mosque.org.sg
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Team TMCC RCC Total
(Tampines) (Lake)
Edge Golf 1o 109 219
Emerio 14 104 218
Team Boustead 108 109 217
Team SunMoon 107 107 214
The Crane Boomers 101 109 210
Team Citi 98 106 204
Bank of Singapore (OCBC) 106 97 203
Swinging Scribes 99 103 202
Gayatri 89 107 196
Team KPMG 96 98 194
Team Centurion 87 99 186
Singapore Pools 90 87 177
Team Fullerton Health 87 89 176
Audi Sport 93 76 169

Note: The table does not take in Friday’s third round at Jurong Country Club.

(Left) A golfer receiving a
good shoulder massage at

one of the tee-boxes from
a Banyan Tree staffer.
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PROFESSIONAL GEAR FOR THE EYES

Don’t look now, but taking care of your
eyes is part and parcel of playing
sports, especially golf.

PROGEAR eyewear takes
this protection leaps and
bounds ahead of just keeping
UV rays away by also offering
protection from physical danger.

The PROGEAR Eyeguard
range includes special features that minimises the risk of serious
eye injuries in sports as each frame offers special lens mounts,
and is constructed from durable polycarbonate material.

For a more understated style, the PROGEAR Optical range
may be preferred. With its multi-purpose design you can go
from work to the gym and back without missing a beat.

Advance technological features also abound with the innova-
tive headband interface for better fit, the integrated earphone
cable holder, and the 3-D ball-joint nose pads for ergonomic fit.

PROGEAR eyewear offers prescriptive mirror-coated 1.6mm-
thin lenses as an option. For a more premium alternative, Oak-
ley lenses are also available.

PROGEAR products are available at Spectacle Hut and Optic
Butler.

YOUR PARTNER IN FITNESS
If getting and staying fit is

one of your goals, then find-

ing a fitness centre to help

you achieve it is as important

as making the commitment

to do so.

Fitness First has been help-
ing its members reach their
fitness objectives since it
opened its first gym in Bournemouth, England, in 1993.

Since then, the company has opened clubs in 16 countries
and has become a global leader in the industry.

There are 16 Fitness First locations in Singapore, which means
there is likely to be one near where you live, work or play.

In addition to state of the art equipment, and cutting edge
training programmes and instruction, Fitness First offers a vari-
ety of memberships to meet your needs.

Through it all, the company stays steadfast in its philosophy
of providing the best equipment, range of classes, knowledgea-
ble service and personal advice, and a welcoming environment
to motivate you to better fitness.



